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INNOVATION + INSIGHT =

2

CSlellS

The digital landscape is constantly changing. Allrecipes needs
to keep ahead of the game with products that make a big

impact and that keep us moving ahead of the pack.







-REE MEMBER INTERSTITIAL

NEW CREATIVE

* Dated creative needed a design and * Create an emotional connection
copy refresh » Using imagery to tell a story
* Increase CTR (Click Through Rate) e Focus on benefit

* Increase conversion rate , . . .
, * Clean design with negative space, gives a
* Increase awareness of free membership more open, calm feeling

* Engage users that don’t normally « Using a .NEXT look

respond to our banners ‘ .
* Recipe photos increase engagement

/'}_(‘\

Doesn’t it feel good
to serve the perfect recipe?

Join Allrecipes for our daily recipe newsletter
and get a free online recipe box.

allrecipesi.
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METRICS

Click Through Rate

RSTITIAL

Conversion/Million

Impressions

Average

(tablet/desktop combined)

New Creative

1.83%

212%

605

592
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NEW CREATIVE

LET THEM EAT CAKE.

Lemon Cake

ar :

e

| Get Recipe |

- R

* Create awareness of recipes
* Achieve a high CTR
* Achieve a high conversion rate

* Large recipe photo to whet appetite
* Humor-driven copy

Average
(tablet/desktop combined)

09 %

New Creative 0.47%
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NEW CREATIVE
BEFORE AFTER
dlvecpeslion  Qseach ogwes  roclpess videoss holidays s thebuzz s magazine » oliecipesfom’ @ sesrch  exrumsms  rocipess videosn holidays thobuzzn  magazine »

Make Mealtime Easy

Save menus as-is, tweak them o sull your
needs, of Create your own fom scrateh!

Meal Planning Features You'll Love

* feady-to-go menus and shoppng lists
that can be tweaked 1o serve your needs.

Irag-and-drop menu planner tood o
CrRAtE YOUT OWN MEenus.

sve maney by shopping onee for your
meals,

* Save your menus and shopping lists to Create a meal plan. Print it with a shopping list.
usE again weeks or manths later,

Ehicken for the Week: Marsala to Enchiladas

* Hassie free sutomatic ranewad = remain
an Allrecipes Pro until you tell us 1o Mandey
cancel, =

Savo and Croate Monis Today

.
allrecipes! PrO"

* Plan meals. * Create shopping lists. * Print weekly menus.

CHALLENGE
* Outdated design and copy
* Could not be used in Maximyzer

SOLUTION

* Clean layout for ease of use and understanding
* Prominent calendar to highlight benefits

* Eye-catching design
* Featured video

Use of icons
creates a

stronger visual
impact

Try Menu Planner FREE for 30 Days!

=
l25])
E-:'[% AwWeek of Recipesin a Single Click

dp Save Your Own Twist on Recipes

Bﬁ Paleo? Gluten-Free? Low-sugar?

Make Mealtime Easy

Start Your FREE 30-Day Trial

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY

SPECIAL OFFER!

y  Adter your 30-day trial
and with your paid Pro
membership you will
receive a bonus

to
Mlirecipes magazine
(56 stated value).
Sew 1erma3nd magarine sefund information beice.

Sl cooher Moscow Chicken e
P .

“It's actually fun to meal plan
3 now. So easy and enjoyable, a
new way to menu plon according to
personal diet and family needs.”

-GinaP.
Know Sunday What You'll Be Eating Friday

{and Thursday and Wednesday...) “With this one tool, | cut my

grocery bill by one-third and
eliminated waste. *

-Duffy H,
. “Larem ipsum dolor sit amet,

consectetuer adipiscing elit, sed
diam nonummy nibh evismod”
- John D.

"Ut wisi enim ad minim veniam,
quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut.

Lorem ipsum dolor sit amet”
Start Your FREE 30-Day Trial -JaneD,

Yep, we got you covered!

u||recipesr PRO’
« Plan meals. * Create shopping lists. * Print weekly menus.

RESULTS
New Free Trial landing page:

12.9% Lift in Conversions

ajr
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INSTGRAM CONTEST

BREAKFAST CAMPAIGN

Instagram your breakfast for a

»;.'CHANCE TO WIN! 4

B #MyAllrecipesContest

GOAL

* Increase Instagram followers and
engagement

* Drive traffic/impressions

SOLUTION

Instagram your * Uses contextual imagery to
breakfast for a explain process

CHANCE * Simple, clean, modern design
TO WIN!

B #MyAllrecipesContest RESULTS
Entries: 1,842

Social page views via contest
promotion: 15k

THIS WEEK'S WINNER:

vanessa_eats_clean_food Increase in Instgram Followers: 6%

#MKIHecipesContest

alr



Using warm
colors to create
an emotional
connection

INSTAGRAM CON

=S T

MOBILE HOME PAGE AD

Instagram Your

BREAKFAST

#MyAllrecipesContest

CHALLENGE
* Create awareness of new contest
* Achieve a high CTR

PROBLEM
* Abundance of legal copy

SOLUTION
* Tell a story
* Focus on benefit
* Eye-catching design

Click Through Rate

Average .
(tablet/desktop combined) 0.19%

New Creative 0.48%

alr



Increase
engagement

through
visuals

INSTGRAM CONTEST

NEW MOBILE CREATIVE

#MyAllrecipesContest

Instagram your
breakfast for a

CHANCE
TO WIN!

' ar : 11:59 p.m. PT on 03/30/15,
Subject to 8| Alules &t hitps: //sodal allrecipes com.

Waoid where prohibited.

Great CTRs compared to Misc CTR
benchmarks. Mobile phone image in
146x200 worked well on m.dot. Pancakes
iImage was successful on desktop.

CHALLENGE
* Create awareness of new contest
* Achieve a high CTR

PROBLEM
* Abundance of legal copy

SOLUTION
* Tell a story
* Focus on benefit
* Eye-catching design

Click Through Rate

Average
(tablet/desktop combined) 0.15%
New Creative 0.49%

alr
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SOCIAL MEDIA CONTENT MARKETING

INFOGRAPHICS

Drink 8 Breaktfast

BASE PROTEIN

Coconut water Powdered nut butters Lime/lemon juice Kale

Coconut milk Silken tofu Dates Spinach
Fruit juice Chia seeds Pureed ginger Flax seeds

Cold green tea Avocado Honey Parsley
Almond, soy, hemp milk Yogurt Cocoa powder Beet greens
Cottage cheese Matcha powder Cucumber

yir‘f;%fﬁi:. Vanilla extract Celery

and liquids to :
@ easy

foovhvd)  ADD (FROZEN) GOODIES

pineapple

SUPER SMOOTHIES

Green Dream

Y WO N i

Greens Avocado Berries Cucumber Ginger

Descriptive

visual

: Sweet and Fruity
Imagery

@3 @ 3

Berries FTOZBH Juice Yogurt
Banana

A Day at the Beach

é’+,‘~§j~,+‘+f}:,

Coconut Pineapple Mango Banana
a

Chunky Monkey

i +"+ % +/’}"

e Sy B = allrecipes

FLAVOR BOOST VITAMINS

CHALLENGE
* Useful shareable data
* Increase social media followers and engagement
* Increase brand awareness
* Attract millennials and health-focused cooks

SOLUTION
* Fun, useful data that is also visually appealing
* Eye-catching design
* Clear and easy to understand

RESULTS
Breakfast Board: 204 Repins

Shares via Dish: 855 (does not include pins)

alr



SOCIAL MEDIA CONTENT MARKETING

INFOGRAPHICS

BAKING PAN &
CONVERSTON CHART

RECIPE CALLS FOR | VOLUME | EQUIVALENT

208 X HICHI LOAF PANG:

ABOUT 24 CUPCAKES
11K0-ACH SPRINGFORM PN

( _ 150000 TUEE PR
Roes ’mmmmrm
10000 BT PN

T ROND CAKE PARS
2UB-NHIPE PLATES

2 L5-0IHI [EEP PAN PE PLATES
4 G-I PE PLATES

2 LEE-NCH) LOAF PANE

2 E8-NDH) SOOARE BACHE PANS
ABDUT 2436 CUPCAKES

§

GXT-NH) BAYNG PR
2 EE-IEHI ROND T PSS
AT 24 PCAES

REFS | 1o Tiee Py
2 TGN BAONE PRE
TH0-AC SPANGFIRM PAN

100-1GH BADTT CAKE Pl

2 NI ROUKD CRRE PANS
B OFS 3 12-IHI ROUND CAKE PANS
100 X B-NH BLYROL PN
ABDUT 24-06 CUPCHES

o o 1010+ ROUND CAKE PAN
Descriptive 110108 SRS P
2 43-INHI ROUND CAFE PANE.

) naps | 26-N00RINDCHE PRE
visual
ABOUT B TD 24 CUPCAKES

IMmagery 5 109 K200 06EP 069 PR FUATE
g 1000 PE PATE

GRS | 115N SUARE DAG PAN

165000 SLIFE BAKNS AN

ABUT 2 106 CPDAES

10K 7-M0H BANG PAN

188 2-0CH TEEP Qe PE PLATE
10 X E-NCHI LDAF PAN

2 68-HEH) PE FLATES

BOPS

NG TIMES

" BAKE AT THE SAE TEMPERATURE CALLED FOR IN THE
ORIGINAL RECIE. THE SHALLOWER THE PANIS). THE MORE
FREQUENTLY YOU SHOULD CHECK FOR DONENESS

uHrecipesTr_om

CHALLENGE
* Useful shareable data
* Increase social media followers and engagement
* Increase brand awareness

SOLUTION
* Fun, useful data that is also visually appealing
* Eye-catching design
* Clear and easy to understand

RESULTS VIA SOCIAL
Top Pinned Infographic
184,000 Repins

Driving almost 18.9 million potential
Impressions on pinterest

RESULTS VIA THE DISH
Shares: 41

Clicks: 689
Viral Lift: 1680%

alr
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NEWSLETTERS

MAGAZINE SUBSCRIPTION SCOOP

ullro:ipesr.'rm
the SCOQP »»
CHALLENGE SOLUTION
You'll eat 365 dinners in 2015. * Entice users to the purchase an * Use of animation to grab users’

For §5, let us inspire a few. AR magazine subscription attention
- * Fun & whimsical
* Highlights magazine covers

Campaign Orders

Magazine Subscription for $5 6,959

Free-trial MSA 1,400 - 1,600

Limited Time Offer!

Cooking School MSA 1,700 sample course signups

+100 paid orders
Valentine’s Day 2014 Pro Offer ~4,000

January 2015 Pro Offer ~4, 700

Frash Recipes Trandy Tips Real Kitchen Stories
We've packed every ssue See helplultricks that make  Meet the friendly home
with seasonal wop-rated ife easier in the kitchen and  cooks Behind our most
recpes youll want to make  save money at the grocery  popular recipes,

again and sgain. store

SUBSCRIBE NOW!
< A 03, Seattie, Wa 96101
nyabisriie | Swisye
€L ey

s | Cormmat s | Pomasy Posy | Mssupes. corr
& 2GR P

alr



NEWSLETTERS

COOKING SCHOOL SCOOP TEST

Introducing...

* Design creates an impact

* Imagery is appetizing and

creates desire for action

CHALLENGE SOLUTION
* Create awareness for Allrecipes
! e Cooking School
klng * Increase sales
son: T et
- Open
Campaign Sent Opens Rate
Cooking School 4,278,723 | 893,693 | 20.89%
3-for-1 Magazine 3,717,454 702,213 18.89%
Pro Free Trial 4,397,273 | 1,029,350 | 23.41%
Pro 0%, 30%, 40% off) | 3,823,328 | 779,447 | 20.39%

Clicks

47,088
22,200
53,437

47,312

CTR

527%

3.16%

5.19%

6.07%

alr



NEWSLETTERS

2014 THANKSGIVING SCOOP

CHALLENGE
* Educate on all Allrecipes has to offer for

_ YOUR BEST

iﬂwmaévmq 54 2% Thanksgiving meal prep
SOLUTION
* Minimalist design—less is more
7.56% * Animation is eye-catching and engaging
> | Get Pinspired
) “““"“’"‘"—» 20.3% Campaign Open Rate CTR
2014 Thanksgiving Scoop 28% 16%
Serve Everything Hot
See how 10 9et your entre TRanksgnng ‘I 7 ) 2%

$pread Gone ANa On the Ladke 3 e SaMe
tve

2013 Thanksgiving Scoop 23% 1%

Thanksgving Timag Right

Average Scoop 24% 5%

What if Disaster Strikes?

BN Oy furkey? Soggy Stfing? Dont despar - 2" . 4 %

Here's how 10 fix amy #ThanksgvingF i

Smple Fixes for Thanksgiving Disasters

Show It Off o
N T 1.9%
IMyARrecipes wel Sthave them
Sae What's Trenging

Plan Friendsgiving 7 4%

Ready for take Two? Wow B Crowd wen __»

ihese epk tasts 0n Turkey Oy classks




NEWSLETTERS

SOCIAL SIGN-IN SCOOP TEST

ullrecipes!com‘ ullrecipesTcom' CHALLENGE
The Scoop The Scoop * Create awareness for
——— social sign-in
SOLUTION
Too. ManY' Passwords. N 1 Click. * Fun, whimsical design
Tired of passwords? So are we. @ 1 Account * Engaging copy
" * Easily digestible layout
‘ All the Recipes

Sign in to Allrecipes with your

Facebook or Google+ account and
forget that old password forever.

It’s super-easy to sign in on all your devices-just

._ one click and you’re ready to upload pics, write

reviews, and add to your recipe box.

PN Clicks  CTR

Campaign Sent Opens
Social Sign-In 4,285,457 (1,090,597 | 25.45% | 105,232 | 9.65%

3-for-1 Magazine 3717454 | 702,213 18.89% 22,200 | 316%
Pro Free Trial 4,397,273 1,029,350 | 23.41% 53,437 | 519%

Pro (20%, 30%, 40% off) | 3,823,328 | 779,447 | 20.39% 47312 | 6.07%

See How

alr
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NATIVE CONTENT

DISH IMAGES

Dish images are designed to be eye-catching and visually descriptive. The goal is to showcase
useful, relevant and fun information that is shareable across all social media platforms.

allrecipes!.

wmmumgifi m

| _ allrecipes!
S \ MOST ESSENTIAL
WHAT 10 KNOV COOKBOOKS
YOUR NEXT OF ALL TIME

s~ sl I )

alr



NATIVE CONTENT

DISH QUIZ COVERS

Dish images are designed to be eye-catching and visually descriptive. The goal is to showcase
useful, relevant and fun information that is shareable across all social media platforms.

ORANGE YOU GLAD
WE MADE THIS LIST.




B NATURAL

P EASTER

EGG DYE

NATIVE CONTENT

SEASONAL IMAGES

Seasonal images are used across all of the Allrecipes digital channels.
These are also designed to highlight beneficial, relevant and fun content

that is shareable across all social media platforms.

— Y

b ~— 1
m ) 9:9:9:9:9:9,:9.9.9.9.9.9.9.9.9.9.9.9«
|

iRl
EASTER —, &
EGG DYE &

I

B S —

NATURAL
EASTER
EGG DYE

This campaign was used on Allrecipes, Instagram, Facebook and Pinterest.

ajr
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SALES PITCH

MINIONS MOVIE/SWIFFER CAMPAIGN

Shop - Subscribe - Newsletter - Blogs - Tools - Community

R 3-for-1  Guizzos - Aice - Froe S - Comtets

ez DEAL grre The design team regularly has to

develop concepts for the sales
team to pitch to partners.

ADVERTISEMENT

CHALLENGE

* Conceptualize a new product
for a large partner

We've created thi X X
* Must be interruptive

time for you and'
guides for travel'§

best i * Fun and informative
et * Highly product driven
essential supphié
cake‘stand t § >
outdoor games f [ Y

) cLosEe

?;i‘s‘i‘&i“ﬁ' s SOLUTION
okt * Use of animation grabs users
attention

Topics in Fun

* Fun & whimsical

* Interruptive while being
entertaining

RESULTS
Aided in a $430,000 sale

Search By | Themes

Pick YourPrize |

20+ Fun Activities to Do in
the Snow




C el R




CONCEPTS

PIE COUNTDOWN

At times the design team must work on concepts for other parts of the marketing
team. This was an idea to update the old pie countdown landing page.

ullrecipesTcum' —" R — alirecipes!. - pie countdown
new at G » recipes » menus = holidays » i

i COUMIGOWN — Diiesvar & naw TRAMIHISG foa racisd aviry day!

Rustle Autuma Fruit Tart
Babminied by CULDIARYIIN

s dals ]
o pridars el

Read rull Brcipe
G Yormr FREE P dowmbomin

Wleriipesiom | GostailUs | dveitems  Bewwsss e Uiy Legel | Pty Sirfus RN feed  Celee lpeerl  Alempes Sley

Alscipente

Belodt Youe Varsien: Arprmans | Aiitraie & owm Siontvod | sl | Coniba | G | Frosin Shanian | atharivads | Relid

Guabec | Bannis | 88 Sais | Unised dingeom & Beubinst | Unitnd Staten | B sty thin?

ALLN3GNTS RESTRVED Capyngh 301 | Arcpun sem

This is a parallax scrolling landing page. As the user scrolls, it
changes the perspective of the the content.




CONCEPTS

AD PRODUCT: WHAT'S COOKING NEAR YOU?

People are becoming increasingly ollrecipes! e e e o s« [N

aware of the benefits of buying m
locally grown foods. This fun . : ' .
native advertising product uses What's Coob_lig Near You? WHUS EUUHIN[;
location-based information on b NEAR Y(U?

See what's in season

seasonal foods, and populates in your neck of the woods.
recipes to the consumer.

PRODUCT BENEFITS f

« Functions seamlessly as an >
Allrecipes integrated tool . el ' satinon B

 Utilizes UGC and
integrated recipes

* Diverse platform options e T
* Fun and engaging = dledpess Q

What's Cooking Near You?

e o s i paa—— e e e e e
" Apple Pie by Grandma Annie's Fruit Salsa and Apple Crisp i
.£5 5 Ople Cinnamon Chips
Annie's Frult Salsend Ginnamon ' @ @ s @ Portrait Unit
Desktop Landing Page
° . .
Mobile Landing
‘ Page O r




CONCEPTS

QUIZ: WHAT KIND OF COOK ARE YOU?

i

allrecipes Q
What Kind of Cook are You?

(C:‘fj-) .\\ J',
\
& ©

Lorem ipsum dolor sit amet, consectetur adipiscing el
at malesuada odio, sit amet adipiscing nisi.

ollrecipes

What Kind of Cook are You?

— *
@ Tl &7 AN
=) &/ (=

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Morbi
at malesuada odio, sit amet adipiscing nisi.

Breakfast

|d Fashioned mily's Famous Hash Amazin N 5
Old Fashionec Emily’'s Famous Has mazing "\ .“
Pancakes Browns L

L
' e |
£°X
Recipe by: Suzanne Stull Recipe by: reallylong u...
& by: witeyluvs2.
Lunch

Snack

Dinner
Dessert
Mobile/Tablet
Full Site = ContactUs = Legal I_andmg page
. Desktop Landing Page

Quizzes are great ways for a
brand to connect with users.
They are fun and engaging
and help users learn more
about themselves.

PRODUCT BENEFITS
* Easily customizable

* Utilizes UGC and
integrated recipes

* Entertaining
* Shareable

* Can be customized for
endemic and non-endemic

ajr



CONCEPTS

THANKSGIVING TIMELINE

Thanksgiving is the biggest day of the
year for any home cook. There are lots of
things to juggle, and this timeline helps
users by planning the day for them.

Thanksgiving Timeline
181 ratings / 141 reviews

PRODUCT BENEFITS

 Utilizes UGC and
integrated recipes

* Highly relevant to user
* Diverse platform options

* Functions seamlessly as
an integrated tool

» Simplifies the busiest cooking day
of the year

* Potentially keeps brand top of mind
for users all day.

* Can integrate photography or video
* Add partner product to shopping list




